
3 - Skype on 3

Skype provides a fundamental challenge to 
the mobile market, offering consumers free 
calls to anywhere in the world. However 
unlike the other networks 3 have fully 
embraced the technology, and have conse-
quently re-written the rules within the 
mobile sector.

The campaign to support this offer, worked 
around the insights that people were highly 
skeptical of big claims by brands and that 
people were unsure about what 3 stood for. 
By addressing these concerns head-on 3 
are able to build brand trust and position 
itself as an honest, open and progressive 
company. 

The campaign therefore focuses on answer-
ing the questions we know the public will 
have about the ‘free calls forever’ offering 
made possible with Skype on 3. The inte-
grated campaign will air on television, radio, 
online, in social media and outdoor, distin-
guishing 3 as a forward thinking telecom-
munications brand, under the strap line 
‘Changing Mobile Forever’.

The campaign includes a 30 and 60 second 
TV ad, 3’s first in more than 18 months. 
Directed by award winning director Max 
Vitali and written by Seb Royce, our 
Creative Director, it was shot over the 
course of two days in West London and 
serves as a public manifesto for the brand, 
marking the start of 3's assault on the 
fundamental barriers in the mobile market.
We also worked with Skype to develop a 
friend finder Facebook application that 
ensures all users are able to find more of 
their friends to call for free. The application 
creates a directory of friends within the 
social network, which then links directly to 
Skype.
  
Over time, more offerings will be launched 
with increasing public involvement and in a 
way that paints an inspiring vision for where 
3 is going while directly addressing suspi-
cions. This way, 3 will be understood as the 
challenging, mobile consumer champion 
that it is.

  


